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Social media guidance
World Thinking Day 2025

World Thinking Day is a special occasion to celebrate and connect with the global Girlguiding community. Here are some ways to share the excitement on social media, while staying on-brand and following Girlguiding guidelines.

1. Follow Girlguiding branding
· Use official logos
· Only use Girlguiding logos. Check the Girlguiding branding guidelines to ensure you’re using them correctly. 
· Stick to brand colours
· Use Girlguiding’s official colour palette to keep your posts looking professional and on-brand. This helps create a consistent look across all posts.
· If you use a design program like Canva to make your social media posts then the colours for World Thinking Day 2025 are below. 
· Purple - #A460A3
· Green - #007844
· Bright blue - #00A7E5
· Dark blue - #161B4E
· Font choice
· Stick to Girlguiding’s brand font – Poppins. This ensures that posts are cohesive and are recognisably Girlguiding.

2. Create engaging content
· Tell stories
· Share photos, videos, or quotes that show how you are celebrating. Personal stories or memories create a connection with your audience.
· Ask and share what World Thinking Day means to you
· Encourage members to reflect on the theme and how Girlguiding supports girls globally. A short, personal post can resonate well.
· Use visuals
· Images or short videos perform better than text-only posts. Post pictures of your activities or use graphics to highlight the World Thinking Day theme. You can use the template graphic that we have designed for this year’s World Thinking Day and insert your own image into the blank space.

3. Include key hashtags
· Use hashtags to join the wider conversation, especially as World Thinking Day is an event that is recognised globally. Hashtag examples could include:
· #WorldThinkingDay
· #WorldThinkingDay2025
· #WTD2025
· #GGSWExWTD2025

4. Be inclusive and accessible
· Add alternative text
· For any images or graphics, add alternative text to ensure your posts are accessible to everyone. This is otherwise known as image descriptions.
· Use plain language
· Avoid jargon and abbreviations that others might not understand. Aim for simple, clear messaging so your content reaches as many people as possible. Avoid using the abbreviation ‘WTD’ without first writing the phrase in full. Remember, not everyone knows the Girlguiding lingo.

5. Collaborate and engage
· Tag relevant accounts
· Tag Girlguiding South West England, Girlguiding, World Association of Girl Guides and Girl Scouts (WAGGGS), and other relevant pages to you more locally to increase the visibility of your content.
· Encourage interaction
· Ask questions, create polls, or prompt followers to share their own stories. The more people engage with your posts, the more visibility they’ll get. At Girlguiding, our social media platforms are for community building purposes, so it’s important to engage with your community online in this way to ensure they are involved. 

6. Timing is key
· Post at peak times
· For the best engagement, aim to post when your audience is most active—this is often in the evenings or around lunchtime.
· Count down
· In the days leading up to World Thinking Day, post a countdown or teaser to build anticipation. For example, "3 days until #WorldThinkingDay - What are you most excited about?"
· You will find a series of predesigned social media posts celebrating a 4 day countdown to World Thinking Day attached with this document as well as on our WTD25 hub on our region website which you are welcome to use. 

7. Be mindful of safeguarding
· Don’t share identifiable images without consent
· Ensure you have written consent to post any photos or videos of members. Always follow Girlguiding’s photo-sharing policies.
· Protect personal information
· Avoid sharing full names, contact information, or other identifying details in your posts.

8. Promote future events
· Use this opportunity to promote future events or initiatives you are undertaking. Include links or mention upcoming opportunities for involvement to keep your audience engaged – you may find that your World Thinking Day content brings in some new people to your page so it’s a perfect time to share all the great things happening in your area.

By following these guidelines, you’ll help spread the word about World Thinking Day in a way that’s engaging, inclusive, and true to Girlguiding’s values.
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